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• Our future goals include further reducing the plastic in our bottles (lightweighting) across 

our product lines as well as producing a bottle with up to 25% recycled PET (rPET) by 2013. 

We also aspire to develop and produce a “next generation bottle” made entirely from 

recycled materials or renewable resources by 2020.

Water 

• Today, Nestlé Waters is best-in-class for effi cient water use in the beverage industry. Yet

we recognize that water is becoming an increasingly important topic in the social agenda.

• Our future goals include supporting progressive groundwater legislation in states where 

we operate, and developing a siting and community commitment framework by 2010.

Energy & Emissions

• Today, I believe that Nestlé Waters has the most effi cient supply chain in the beverage 

industry. We built our fi rst Leadership in Energy and Environmental Design (LEED)

manufacturing plant in 2002 and have nine that are certifi ed or undergoing certifi cation

this year. And we estimate that our Eco-Shape bottle will eliminate 261,409 metric tons of

greenhouse gas emissions (GHG) over fi scal years 2007 and 2008. That’s the equivalent 

of taking more than 57,000 passenger cars off the road.

• Our future goals include reducing our carbon intensity by 20% across our full value chain by 

2013 and ensuring that all our newly constructed manufacturing facilities are LEED certifi ed.

In these ways and others detailed in this report, Nestlé Waters will strive to further shrink its 

environmental footprint in the coming years. 

Sustainability also relates to the health and wellness of humans. The number of calories consumed 

by Americans from beverages has doubled in the last 40 years, and increasing rates of obesity 

and diabetes across North America have led us to the brink of a public health crisis. Water—

whether bottled or tap—is the best drink to reverse these trends. 

I believe that Nestlé Waters will continue to play an important societal role, whether ensuring 

healthy hydration for an on-the-go culture, serving as a convenient alternative to sugared 

beverages, or as a reliable, safe source of water in disasters. At the same time, our company 

is committed to deeper sustainability and we will continue to evolve our business to help 

address the social and environmental issues I have outlined here and detailed in this report. 

We will publish updates biannually to keep you informed of our progress, and I encourage you 

to share your feedback through our online survey at www.nestle-watersna.com.

On behalf of everyone at Nestlé Waters, thank you for your interest in our company.

Sincerely, 

Kim Jeffery
Chief Executive Offi cer and President

Nestlé Waters North America

To deepen our citizenship contribution at the 

local and national levels, we plan to refocus 

our community-giving program in 2009. Our 

new program will include greater employee 

volunteerism opportunities.

Crystal Springs Preserve in Florida 

In 2004, Nestlé Waters joined with the Thomas family to 

create Crystal Springs Preserve. The original source of our 

Zephyrhills® Brand Natural Spring Water, Crystal Spring has 

been transformed into a world-class environmental educa-

tion center, serving thousands of students and scientists as 

a “living laboratory” to study the ecosystems within. We 

believe the center helps people make informed decisions 

about using and protecting Florida’s water resources.
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The Nature Conservancy 

Nestlé Waters’ partnership with The Nature Conservancy (TNC), a global conservation 

organization, started in the mid-90s, when Poland Spring helped TNC protect ecologically 

important lands and waters in Maine. In 1999, Nestlé Waters contributed $1 million to TNC 

to protect St. John River, the last wild, free-fl owing major river in the eastern U.S. In 2005, 

Nestlé Waters and TNC initiated a second collaboration to protect freshwater rivers, lakes 

and wetlands across the country. We pledged $1 million over fi ve years to assist with water-

shed restoration projects and to support the development of a water certifi cation program to 

promote sustainable water use. Through the 10-year collaboration with TNC, Nestlé Waters 

has helped protect and restore over 426,000 acres of natural lands and waters. 

Children learn about freshwater resources 
and conservation while participating in a 
Project WET “Make a Splash” festival.

SUPPORTING LOCAL COMMUNITY NEEDS Because local 

needs vary greatly, we empower each manufacturing plant 

to support worthy causes within its area of operations. For 

example, the Every Drop Counts Scholarship Fund, established 

by our Ozarka® Brand in 2002, helps students interested in 

careers in environmental and earth sciences. The scholarship 

provides two $10,000 statewide scholarships for high school 

seniors and college students, and four $2,500 scholarships to 

students in each of Ozarka Brand’s four spring site locations. 

Similarly, in 2001, our Ice Mountain® Brand established the Ice 

Mountain Environmental Stewardship Fund, which provides 

fi nancial support for projects aimed at promoting conservation, 

enhancement and restoration efforts of the Muskegon River 

watershed. Since its inception, the fund has granted more than 

$270,000 to 15 local organizations.

EMPLOYEE VOLUNTEERISM Nestlé Waters encourages 

employees to volunteer through Project WET, United Way and 

local initiatives, such as the Northeast Texas Child Advocacy 

Center Golf Tournament fundraiser. However, we have a rela-

tively undeveloped volunteer strategy and are committed to 

expanding employee engagement in our local communities in 

future years.
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http://www.crystalspringspreserve.com/



