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TODAY
Promoting Recycling 

Even though our PET and HDPE bottles are 100% recyclable, 

many still end up in the waste stream, because it is not con-

venient for consumers to recycle them or they do not take 

advantage of existing recycling systems. Approximately half of 

all Americans do not have access to curbside recycling pickup 

at home, and many public places do not have recycling available 

for people on the go. So, while water bottles account for only 

about 0.3% of solid waste in the U.S., we believe that far too 

many water bottles end up being thrown away, as do a wide 

variety of other plastic containers for food, beverage and other 

consumer products.

We believe we have a responsibility to increase recycling rates 

in the U.S. and Canada. One of our top priorities today is work-

ing with state governments, recycling stakeholders and other 

businesses on improving programs that would make it easier 

for consumers to recycle all types of plastic containers, from 

bottled beverages to detergent to peanut butter, that currently 

end up in the waste stream.

To help encourage this evolution, Nestlé Waters is actively 

working with a variety of stakeholders to develop a closed-loop 

recycling system, including participating on the American 

Beverage Association’s Recycling Task Force. 

In the short-term, we will:

Support, in collaboration with our primary trade 

associations, The National Recycling Partnership’s 

‘model city’ program in Hartford, CT, as well

as support further municipal recycling programs 

by 2009.

Over the longer-term, we are committed to: 

Advancing the goal of a 60% recycling rate or 

better for PET beverage bottles by 2018 through 

partnerships, coalition-building, consumer 

education, improved curbside recycling programs 

and policy initiatives.
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Recycling Efforts in Canada

In comparison with the U.S., Canada has a highly effective 

recycling system that reaches more than 90% of its citizens. 

To increase recycling rates, Nestlé Waters and other com-

panies in the beverage industry provided fi nancial support 

to RecycQuebec, a provincial recycling board, to place 

recycling bins throughout Quebec City in 2006 and 2007. 

Through this program, recycling rates increased from zero to 

85% in participating areas. Seeing the potential, the govern-

ment expanded the program throughout Quebec. Recycling 

sponsorship also takes place in Ontario, where the bever-

age industry funds 50% of the provincial curbside recycling 

program. In addition, starting in June 2008, we are putting 

messages on our Eco-Shape® bottles and signage above the 

cooler doors where our products are sold to encourage more 

recycling. We will also be placing recycling messages on 

cooler doors in the fall of 2008.


